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Frcm mid-September to mid-October, Cambridge will field a retail carton 
promotion in 60 key markets (list attached) in conjunction with the Cambridge 
grass roots bowling tournaments. The abjective of this promotion is to 
leverage Cambridge bowling at retail, to encourage carton purchases and to 
increase sales. This will be accomplished by securing large off rack displays 
and by drawing consumers from the bcwling centers to retail to purchase 
Cambridge. 
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Ihis promotion will utilize the "Coufund! 1, system which is a certificate good 
for discounts on pre-selected items^with proofs of purchase. Specifically, the— 
consuraeix,with a Cambridge CoufundCcoupon will receive a free game of bowling, 
including shoe rental, with one Cambridge carton UPC. The Coufund coupon -beicn < 
sn expires 12/15/91. 


These Coufund certificates can be obtained at both the participating retail 
chain accounts as well as at the participating bowling centers within each 
market. 


Retail: 
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A 200 unit semi-permanent display will be placed in each participating chain 
account. Each display will have eight Coufund tear pads (50 Coufund coupons 
per pad) good for 1 free game of bowling, including shoe rental, with one 
Cambridge carton UPC. Baste- Coufundjwill be customized t o hav e-the chain's name 
and the location of the local participating bowling center's where the Coufund 
can be redemmed. 


All cartons on the display should be couponed with regular secticnTcaupon 
allocations. 


Bowling Centers : 


Three co pter r arrte rraifnnH tear pads (100 Coufunds per pad) will be 
placed(Jgjcon the counter^each participating bowling center. These Coufurd 
coupons will also be customized to direct the Bowlers back to the participating 
chain accounts witMrt- ea c h T tB r -ka t to purchase arf ViYi'UWfgaf Cambridge „w ith - the ■ 
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Source: https://www.industrydocuments.ucsf.edu/docs/flcy0004 
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Retail Incentive Program : 

■Saca-^rticipating chain storey will receive a "Retailer Incentive Program". 
Hie incentive program consist "of a bowling party at a local bowling center as 
well as a raffle for all store employees for a chance to win a trip to the 
Cambridge Pro Am bowling finals in Reno, Nevada. 


DATES /FROTOCT 
Timing/Geography: 
Product: 

Display: 

Payment: 



Septeniber/TJciveniber Sales cycle - Tcp 60 P/V SDI Markets 

All packings of Cambridge (excluding lowest) 

A 200 CIN display will be the only display produced for 
this promotion. , 

Accounts will receive .40t per carton up to 200 CTNe) and 
. 250 a carton for orders above 200; maximum order of 300 
cartons. 


MATERIAIS/DISTOIHJITCN: 

/te*- 

The retail and 7 bowling center Coufunds will be shipped to each S.A.M. or A.M. 
responsible for the chain within in each market. It will be their 
responsibility to distribute the materials to all participating accounts and 
aters. The Coufund pads will need to be affixed directly to the 
'RETAIL/shglf talkers and widdmesd-te-fee placed in the bowling center counter 
Ife©-other materials will be shipped as a kit from KDC to be sales reps. 


All of the materials are broken down and will be separated into three 
different kits (see materials list for items and quantities.) 

csrct*)' 

S t a g e Kit jl : Contains store display & P.O.S. - should be sent from KEC 
to sales reps with participating chains records. 



Steele Kit #2 : 


Sfcege Kit #3 : 


HEADQUARTER fiATFE 


Contains Bowling Center counter card, sweepstakes forms and 
party certificate - should be sent frcm KDC to FSF S.A.M. 
or A.M. to distribute to participating chain accoun£fand 
bowling centers. 

Contains Coufund customized retail display tear pads and 
bowling center card tear pads. Should be sent by Coufund 
to FSF S.A.M or A.M. to distribute to participating chain 
ligand bowling center^ 


account 
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Headqoareter sales ggy - iewo s this promotion and will monitor the sell-in and 
coordination, i ir Uiu. GO -f narKa tes with the FSF SAM's and AM's. 




Source: https://www.industrydocuments.ucsf.edu/docs/flcy0004 
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PROMOTION TIMING 


Manacrement Material 

Comps 

5/6 

- Sell Sheet 

A&K 

5/13 


Due KDC 

6/17 


Due Field 

6/28 

Disolavs 

-200 Unit Header 

Comps 

5/6 


A&K 

5/13 


Due KDC 

7/29 


Due Field 

8/19 

p.o.s. 

Comps 

5/6 

- Counter Card/Poster/ 

A&K 

5/13 

Shelf Talker 

Due KDC 

7/29 


Due Field 

8/19 


A 


Source: https://www.industrydocuments.ucsf.edu/docs/flcy0004 
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ALLOCATION/MATERIALS LIST 


Elements: 

Management Materials 

Sell Sheets . 

Store Kit #1 (sv.<ur) 

200 Unit 
(40 x 60) 

Shelf Talker 

Poster 

Display Headers 

Kit #g\ QW^ ct'ore-ij 

Counter Card 
(3/Center) 

Party Certificate 

Sweepstakes Entry Form 
(50/pad) 

Sweepstakes Return Envelope 


Kit #3 iu-.’Cvrr-ij'"' 

Coufund '-T-e-ar^Pad (50/pad) 
(8 x 2,000) 


(100/pad) (3 x 2,000) 


Total 

POS # 

2,000_ 

61278 


fr j U< 

—2/000 

50568 

16,000 

61281 

2,000 

61280 

2,000 

_61.279 


//?/£ 

eTooo— . 

-61282 

2,400 

61284 

2,400 

61285 

2,400 

61214 

— 


(7,6*0 

4 1 2 f ? 

16/tyoo-— 

—61283 

6,000 

61286 


P/F 


Banded 


1 

8 

1 

.1 

C" 

1 

1 

1 
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